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Key elements
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2. Public opinion and animal research 
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research and 3Rs
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The Science communication

• Science is, potentially, the best source for the evidence needed to answer to the 
benefits of human and veterinary biomedical research 

• Public outreach has become an issue of growing importance for science

• Active communication between researchers and society is necessary for the 
scientific community’s involvement in developing science- based policies. 
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The science communication

• Many scientists and scientific institutions feel a need to inform the public about 
potentially dangerous misconceptions or to counter a continuing barrage of 
misinformation’s from numerous. 

• The current pandemic, climate crisis, and concerns over new technologies from 
artificial intelligence to genetic modification by CRISPR demand public 
accountability, clear discussion and the ability to disagree in public.
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The science communication

• However, the trust of the public in scientific processes needs to be earned and 
kept, which will require inclusive, self-reflecting, honest and inspiring science 
communication.

• How the science communication help bridge the gap between research and 
society? 

• What about the animal research and the public? 
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The Independent Newspaper, on Friday 30th July 
2004 titled Animal testing - the facts and the 
figures:

"There needs to be clearer communication for the public about how valuable it is. Many 
people have no idea what's going on because so few scientists are prepared to put their head 
above the parapet”

Lord Robert Winston 



9

Public opinion and animal research 

• Few specific surveys on public perceptions 

• Mostly on university students, scientists, rarely on the 
general population : UK (2016) and France (2021)

• Some surveys related to science and technology 
(Eurobarometer 2015) or to Environment (2010) 
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Eurobarometer Poll 2010
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US Public Opinion 

Do you agree or disagree with the 
humane use of animals in biomedical 
research?

Historically, support for animal research 
was in the high 70s.

In 2008, support dropped to 64 percent.

In 2015, only 45 percent say they support 
animal research.
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Why is public support so low?
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What the public sees

Laboratory Animal Medicine
13
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The reality behind the image…
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What are the Challenges to improving public 
understanding of animal research?(EARA)

What are the Challenges to improuving public 
understanding of 3Rs use?
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Communication Challenges

• Centrally run

• Professional staff

• Effective campaigners 
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Communication Chanllege

• Chanllenge : Speed at Which Risk and Crisis Information Flows Through
the Media 

- 20 years ago : 24 hours
- 10 years ago: 4 hours
- Today : 2-4 minutes 
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Legislative Challenges  
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Legislative Challenges  
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Conservative Challenges 
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What are the Opportunities to 
improve public understanding of 
animal research and non-animal 
alternatives? 
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Improving openness and transparency 
in the EU

1. November 2017 the EU Commission published its Review of Directive 
2010/63/EU on the protection of animals used for scientific purposes

2. Section 3 of the report adresses the issue of Improved
Transparency and how the Directive has introduced elements aimed
at improving transparency

3. The Commission reports that there has been some progresson
transparency, but suggests that further progress is needed, in 
particular: 

• Publication of statistical information on animal use  
• Non-technical project summaries (NTS) 
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1. Why proactively communicate 
animal use statistics?

1. Annual statistical reports are an annual opportunity to 
inform the media and the public about the use of 
animals in research and the regulatory framework that
governs animal welfare. 

2. It allows scientists and regulators to place the 
numbers used, and any fluctuations, in their
scientific context at a media briefing. 
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2. Non – technical project summaries 
(NTS)

• Non-technical project summaries provide information on the objectives 
and benefits of any research project, the numbers and types of 
animals to be used, predicted harm, and compliance with the 3Rs. 

• Arising from EU directive2010/63 they are widely seen as a positive 
development in improving transparency to the public. 
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3. Transparency Agreements on 
Animal Research across Europe

20212019201820162014

The Concordat on 
Openness was 
launched by 
Understanding 
Animal Research
(128 organisations 
in 2021)

UK SPAIN PORTUGAL BELGIUM FRANCE
GERMANY
NEDERLANDTransparency agreements were launched in 

collaboration with EARA

In France, 
Transparency 
agreements 
was launched 
by GIRCOR 
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The commitments within the 
transparency agreements

1. We will be clear about when, how and why the biomedical research 
sector uses animals in research

2. We will enhance our communications with the media and the public 
about our research using animals

3. We will be proactive in providing opportunities for the public to find out 
about research using animals and the regulations that govern it

4. We will report on progress annually and share our experiences
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EARA institutional website Survey, which 
was supported by the Commission and 
facilitated by the Member States (2020)
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Transparency and Openness on 
Animal Research in Croatia
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Position/policy statement: Does the website 
contain an institutional position on the use of 

animals in research?

Yes
38%

No
62%

POLICY STATEMENT - CROATIA
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Extensive information: Does the website provide 
information, addressing commonly-asked 

questions, and specific information about the 
institution’s animal research programs?

Yes
23%

No
77%

EXTENSIVE INFORMATION - CROATIA
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Images/videos: Does the website have a 
images of animals, or any videos showing 

animals in its research? 

Yes
46%No

54%

IMAGES/VIDEOS - CROATIA
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How prominent is animal research on the 
website

Yes
46%No

54%

PROMINENCE - CROATIA
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A step-change in available information
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labanimaltour.org
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Crisis Communication and Public 
Perception of ……. Risk in the Era of 

Social Media
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Crisis Communication Templates

• CCO template (Compation, Conviction, Optimism)
- when people are stressed or upset, they want to know that you care 

before they care what you know

• 27/9/3 template
- when people are stressed or upset, they have difficulty processing

information. Therefore, KISS (keep it simple and short) 

• 1N = 3P template
-When people are stressed or upset, negative information receives much

greater weight and attention than positive information 
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Mayor Giuliani, 9/11

“The number of casualties is more than any of us can bear ultimately. 

And I believe we will become stronger. 

Stronger economically, politically, and most importantly, emotionally.” 

• CCO template (Compation, Conviction, 
Optimism)

• 27/9/3 template
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“Evidence has shown that the 
disease has been transmitted
through the respiratory tract and 
there is the possibility of viral 
mutation” —National Health
Commission Vice Minister Li Bin 

Risk communication : the exchange of information about risk
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Conclusions

• A well-prepared communication plan, informative website and a 
proactive Animal Research Communication Group will lead to a 
better understanding by the general public about animal research 
and non-animal alternatives

• Transparency and openness, instead of secrecy, has shown to 
increase public trust in research involving animals

• Regulate exchange and discussion between universities and 
research institutes, and different stakeholders could guide and 
facilities communication activities in the different situations 
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Message to takeaway

It’s Time to talk 
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Thank you 
https://www.youtube.com/watch?v=xhxOpbCcmHI

Thank you

https://www.youtube.com/watch?v=xhxOpbCcmHI

